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ITVS creating Canadian soap

Lygo eyes global soaps market as ITV Studios looks for ‘transformational’ impact

BY JAKE KANTER

ITV Studios is in advanced talks
with a Canadian broadcaster about
creating a new soap opera on the
scale of Coronation Street.

In an exclusive interview with
Broadcast, ITVS managing direc-
tor Kevin Lygo said it was “quite
far down the line” with discus-
sions about a potentially long-
running, daily drama, which, if
commissioned, would be “trans-
formational” for the business.

The deal is set to be the first
move in a major push on soaps
for ITVS.

“We want to take our expertise
in long-running dramas, with
huge casts and many writers, and
export that technique and experi-
ence,” Lygo said. “Coronation Street
is a big success in Canada, so we’re
leveraging that reputation to make
an equivalent that’s domestic to
Canada, Australia or anywhere we
can get going”

Lygo declined to name the
Canadian channel, but Broadcast
understands that public broad-
caster CBC, which airs Coronation
Street in the country, is the
likely partner.

N&S eyes YouView
for adult content

Channel 5 owner Northern & Shell
wants to capitalise on its position as
a shareholder by launching a range
of adult channels on YouView. ‘

Portland TV’s Television X and |
Red Hot TV could be among the first |
YouView channels, raising eyebrows 1
atits other partners. Page 3
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Lygo said the UK’s ability to
produce  high-volume,  writer
room drama was often overlooked.
“Emmerdale and Corrie are two
of the most successful dramas in
the UK and they’re on nearly every
day of the year. We need to do
something of that scale inter-
nationally to transform.”

Donal MaclIntyre’s 10
years with the ‘Sopranos
of Manchester’ Page 32

in more than 60 terri

including Canad

ITV chief executive Adam Crozier
has marked out drama as one of the
key genres ITVS must crack inter-
nationally if it is to make a signifi-
cant contribution to the company’s
five-year plan to reduce its depend-
ence on advertising revenue.

Titanic, which has been sold by
ITVS Global Entertainment to 96

Kudos branches
out via (4 drama

Kudos is to make its first Channel
4 drama in more than a decade — a
conspiracy thriller written by the
co-creator of the musical Matilda.

Utopia centres on a group of
people forced to go on the run
from a dangerous group known as
The Network. Page 3

Three- or six-

part dramas
are fine, but have
little impact on

the bottom line
Kevin Lygo, ITV Studios

territories, is indicative of this
strategy, but Lygo said the busi-
ness needs to produce more sus-
tainable propositions.

“It’s hard to start [a soap opera],
but if we can get it right, it is trans-
formational because of its volume.
A three- or six-part drama is fine,
but then it stops and has
little impact on your bottom line,”
he explained.

It is hoped that ITVS could sell
the Canadian soap around the
world, and even back to the UK.

CBC extended its multi-year
deal for Corrie last year, adding
in catch-up rights for the soap,
which airs every weekday at
6.30pm and 7pm. The Manches-
ter-based drama is now shown in
more than 60 territories, including
China, Australia, Africa and the
Middle East.

» For full Lygo Interview, see page 22

Unpaid invoices
dog freelancers

Freelancers lost out on £500,000
in 2011 and face being even more
out of pocket this year, as a result
of a significant spike in bad debts.
Bectu blamed indies and post
houses not paying up as their
budgets are being squeezed by
broadcasters. Page 5
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